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2010

Apple Cupertino, CA USA Technology

IBM Armonk, NY USA Technology

Microsoft Redmond, WA USA Technology

Google Mountain View, CA USA Technology

Hewlett-Packard Palo Alto, CA USA Technology

General Electric Fairfield, CT USA Diversified

Procter & Gamble Cincinnati, OH USA Consumer Products

Intel Santa Clara, CA USA Technology

Coca-Cola Atlanta, GA USA Beverages

Cisco Systems San Jose, CA USA Technology

BMW Munich, Germany Automotive

PepsiCo Purchase, NY USA Beverages

Walt Disney Company Burbank, CA USA Entertainment

Johnson & Johnson New Brunswick, NJ USA Health Products

Daimler Stuttgart, Germany Automotive

Citi New York, NY USA Financial Services

Exxon Mobil Irving, TX USA Energy

Goldman Sachs New York, NY USA Financial Services

Nestlé Vevey, Switzerland Food & Beverages

Toyota Motor Corporation Toyota, Aichi Japan Automotive

Volkswagen Wolfsburg, Germany Automotive

AT&T Dallas, TX USA Telecommunications

Samsung Electronics Seoul, South Korea Consumer Electronics

Wal-Mart Bentonville, AR USA Retail

Wells Fargo San Francisco, CA USA Financial Services
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